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Course & Lesson plan for the even semester 2018-19 

Media and Advertisement Psychology
Facilitator: Dr. Satheesh Varma M (Office name: Vyasa at Sankaram)
Email: satheesh.varma@cvv.ac.in
Contact number: 9481484964
	Name & Code of the course
	Media and Advertisement Psychology

	Program
	B.A/BCom/BBA

	Course Description
	The external environment influences human behaviors. In the modern world media and advertisements are influencing our behaviors to a great extent. The course provides an outlook to the students on how media and advertisements are influencing our thought processes, motivations and behaviors. The course will cover introductory psychological concepts, various influence of media on individuals and the vice-versa, and advertisements as a persuasive communication which influences both positive and negative behaviours. 

	Course Objective and Outcomes
	· To introduce students to the basic concepts of psychology related to media and advertisement.

· To make aware students on influence of media on the individual and group behaviours of people. 

· To enable students to analyze how advertisements influence individuals and group behaviors. 



	Credits
	Lectures / Tutorials

	
	Videos/ Quiz

	
	Group Project Work

	
	Individual Project Work

	
	Self-Study

	Modules
	Module 1
	Introduction: Basic Psychological concepts (6 sessions)    

	
	Module 2
	Media Psychology

	
	Module 3
	Advertisements Psychology

	
	Module 4
	Impact of media and advertisements on human behaviours (12 sessions)

	
	Module 5
	Responsibility and Media

	Skills to be Developed
	 Theoretical understanding, analytical skills, research skills, observation skills, critical thinking skills, Scientific temper, Holistic thinking, Social and personal responsibility. Skills to responsible use of media

	Assessment Criteria
	Assessment 1
	Psychological analysis of one Mass media content (individual assignment)  (4 marks weightage)

	
	Assessment 2
	Psychological analysis of any social media content (individual assignment)  (4 marks weightage)

	
	Assessment 3
	Mid semester examination (30 marks weightage) 

	
	Assessment 4
	Psychological Analysis of one advertisement (individual assignment)  (4 marks weightage)

	
	Assessment 5
	Exhibition on media/advertisement psychology (Group assignment) (8 marks weightage)

	
	Assessment 6
	Conduction of awareness program on responsible usage of social media (group assignment) (5 marks weightage)

	
	Assessment 7
	End Semester examination (40 marks weightage) 



	
	Attendance
	5 marks weightage

(All class attendance will be taken through MOODLE in the first 5 minutes of the class. Request for attendance after the attendance entry process will not be accepted on any grounds) 

	Reference
	Essential reading

Ciccarelli, S. K., & Meyer, G. E. (2010).Psychology: South Asian Edition. New Delhi: Pearson Education

Baron, R. & Misra.G. (2013). Psychology. New Delhi: Pearson.

Giles, D. (2010). Chapter 1: History of the mass media; Chapter 2: Ways of thinking about the psychology of media. In Psychology of the media (pp. 5-26). New York, NY: Palgrave Macmillan.

Fennis and Stroebe (2015).The Psychology of Advertising; New York, Psychology Press. 
Any other reading materials provided by the instructor

	Other Materials
	TED Talks, Research articles, Videos, movies, blogs, social media contents, newspaper and magazine articles. 

	Activities


	Project presentations, workshops, discussion forums.

	Teaching Methods
	Interactive Lectures

	
	Research

	
	Presentations

	
	Discussions

	
	Assignments

	
	Group work


COURSE PLAN
	MODULE
	TOPICS
	DURATION
	HOURS
	METHODOLOGY
	REMARKS

	I
	Introduction: Basic Psychological concepts 

  Topics:
· Introduction to Human Behaviour

· Sensation and Perception, attention and memory, learning, emotions, motivation, Reasoning and decision making, social influences, aggression, persuasion.  


	Wk 1, 2 & 3 
	6

	Lecture, Presentation, Videos
	

	II
	Media Psychology 

  Topics:
· Types of media: Mass and Social media. 
· Purpose and Process of media. 
· Mass Media: Newspaper, magazine reading and human behaviours. 
· Television and behaviors, Radio and behaviours, 
· Internet and human behaviors. 
· Social media and human behaviours. 


	Wk 4, 5,6 & 7
	10
	Lecture, Presentation, Videos, discussions, group work
	Submission of Assessment 1 &2

	III
	Module 3 Advertisements Psychology 

  Topics:
· Advertisements as a persuasive communication 
· Effect of psychological factors: Cognitive, affective and behavioural effects. 
· The influence of advertisements on buying behaviors. 
	Wk 8, 9, 10 &11
	10
	Lecture, Presentation, Videos

And

Group activities
	Submission of Assessment 4

	IV
	Impact of media and advertisements on human behaviours 

· Positive Influence of media and advertisements on individual behaviours: 
Contribution to health and wellbeing, civic behaviors, public administration, fair practices and whistle blowing, education and general awareness. 

· Negative Influence of media and advertisements on individual behaviours:
Contribution to aggressive behaviors, unethical media practices and its influence, Rumors and negative campaigning, Sexual abuses and social media, Negative influence on health and wellbeing, 
· Development of Consumeristic culture

· Negative effects on children and youth development. 

· Media addiction. 

· Media and abuse. 


	Wk 12, 13, 14, 15 & 16
	12
	Lecture, Presentation, Videos

And

Group activities
	Conduction of Assessment 5

	V
	Responsibility and Media 

· Responsible usage of mass media and social media 
· Usage of media for information source 
· Critical thinking and media usage. 
· Do’s and don’ts in social media usage. 
· Getting away from Social media and mobile phone addiction. 
· Using social media for personal and social development 


	Wk 17 & 18
	7
	Lecture, Presentation, Videos

And

Group activities
	Conduction of Assessment 6


ASSIGNMENTS FOR THE SEMESTER 
Assessment I, II & IV
Psychological analysis of one Mass media, social media and advertisement (individual assignment) (12 marks weightage)
Description and objectives of the assignment

Mass media, social media and advertisements has tremendous influence on our behaviors. It has both positive and negative influence on human behaviors. What we think and what we do now a days are mostly related to the trends of the day popularized by the media. Understanding the psychological tactics used by the media is very much important to for the development of our critical and analytical thinking skills. 
Through this assignment students understand the application of psychological principles in the message conveyed through mass media, Social media and advertisements and how it is influencing our behaviours. 

Procedure

· Students need to select one mass media/social media area/content/topic and advertisement of their own interest to analysis.  

· Through thorough reading of psychology books, research articles and other sources students’ needs to identify the psychological principles and techniques applied in the mass media/social media area/content/topic and advertisement. 

· The selected mass media/social media area/content/topic and advertisements has to evaluate critically and a typed essay has to be prepared. 

· The report has to be submitted in the respective links in MOODLE. 

Evaluation 

	Sub activity
	Max marks

	Psychological analysis of Mass media content 
	4

	Psychological analysis of social media content 
	4

	Psychological analysis of advertisement
	4

	Total
	12


Rubrics
For each assignment (5 marks)

	Marks
	Parameters

	1 mark
	Identification of few popular psychological contents of the media/advertisements and presentation of the same in a naïve way. 

	2 marks
	Identification of few less popular psychological contents of the media/advertisements and presentation of the same in a naïve way. 

	3 marks
	Identification of many psychological contents of the media/advertisements and presentation of the same in an analytical way without providing multiple perspectives in a critical perspective. 

	4 marks
	Identification of many psychological contents by extend reading of books, journals etc. and reflecting it in the selected media/advertisements and presentation of the same in an analytical way providing multiple perspectives in a critical perspective. 

	5 marks
	Identification of many psychological contents by extend reading of books, journals etc. and reflecting it in the selected media/advertisements and presentation of the same in an analytical way providing multiple perspectives in a critical perspective.

Showcasing excellent writing skills by using correct grammar, words and styles. 


Assessment V- 
Exhibition on media/advertisement psychology (Group assignment) (10 marks weightage)
Description and objectives
Mass media, social media and advertisements has tremendous influence on our behaviors. It has both positive and negative influence on human behaviors. What we think and what we do now a days are mostly related to the trends of the day popularized by the media. Understanding the psychological tactics used by the media is very much important to for the development of our critical and analytical thinking skills. 

The aim of the assignment is to make the student understand the positive (Contribution to health and wellbeing, civic behaviors, public administration, fair practices and whistle blowing, education and general awareness) and negative (Contribution to aggressive behaviors, unethical media practices and its influence, Rumors and negative campaigning, Sexual abuses and social media, Negative influence on health and wellbeing) influences of the media and advertisements in the personal and social behaviors and the issues of media addiction, media abuse. 

Procedure
· This is a group activity, 2 or 3 students consist of a group.

· The group needs to select an issue related with media and advertisement.

· Materials related to the issues (Print, audio, video etc.) of the issues has to be collected and students needs to prepare video/poster/banner/ demonstration/activities for a public presentation. s
· Presentation of the same in a stall in a classroom or a common area with the permission of the University authorities in a specific date. 
· Report of the presentation has to be submitted in MOODLE 

Evaluation 
.  
	Sub activity
	Max marks

	Exhibition Presentation*
	7 marks

	Report
	3 marks


* The instructor and another CVV Faculty member will be designated as examiners. The examiners will come for each stall and observe their presentation and ask relevant queries. The evaluation for presentation will be based on this. 
Rubrics
	Marks
	Parameters

	1 mark
	Presentation of less relevant contents in not a professional way without using much presentation tools. Demonstrating less communication skill while presenting. Not clear on the queries asked while evaluation. 

	2 marks
	Presentation of relevant contents in not a professional way without using much presentation tools. Demonstrating less communication skill while presenting. Not clear on the queries asked while evaluation.

	3 marks
	Presentation of relevant contents in a professional way without using much presentation tools. Demonstrating better communication skill while presenting. Clear on the queries asked while evaluation.

	4 marks
	Presentation of relevant contents in a professional way with using many audio, video and live presentation tools. Demonstrating better communication skill while presenting. Clear on all the queries asked while evaluation.

	5 marks
	Presentation of relevant contents in a professional way with using many audio, video and live presentation tools. Demonstrating better communication skill while presenting. Clear on all the queries asked while evaluation. Providing multiple perspectives in an analytical and critical perspective. 


Assessment VI

Conduction of awareness program on responsible usage of social media (5 marks weightage) 
Description and objectives
This assignment is a part of the service learning component of the course. Students learn best when they do. Service-learning refers to learning that actively involves students in a wide range of experiences, which often benefit others and the community, while also advancing the goals of a given curriculum. Community-based service activities are paired with structured preparation and student reflection. 

The aim of the assignment is to make the students do self-reflection of their behaviors at the same time the community get benefits by understanding and taking Ill effect of mass or social media.  

Procedure
· This is a group activity, 2 or 3 students consist of a group.

· The group needs to select an issue related with media and advertisement.

· Materials related to the issues (Print, audio, video etc.) of the issues has to be collected and students needs to prepare an awareness programme module and plan of action by using many communication tools like video/poster/banner/ demonstration/activities 

· A public awareness programme anywhere in the community has to be carried out by the students after obtaining relevant permissions. 

· The video of the awareness programme has to be submitted to the supervisor in a pen drive or CD. 

· Report of the pogramme has to be submitted in MOODLE 

Evaluation 
	Sub activity
	Max marks

	Conduction of awareness programme*
	3 marks

	Self-reflection report
	2 marks


* The programme has to be video recorded and needs to be submitted to the instructor. 
Rubrics
	Marks
	Parameters

	1 mark
	Poorly prepared module and plan of action. 

Presentation in not a professional way without using much presentation tools. Demonstrating less communication skill while presenting.
Self-reflection report with less learning and changes. 

	2 marks
	Module with lot of ideas but poor plan of action. 

Presentation in not a professional way without using much presentation tools. Demonstrating better communication skill while presenting.

Self-reflection report with few learning and changes.

	3 marks
	Module with lot of ideas and good plan of action. 

Presentation in not a professional way without using much presentation tools. Demonstrating better communication skill while presenting.

Self-reflection report with lot of learning and changes.

	4 marks
	Module with lot of ideas and good plan of action. 

Presentation in a professional way with using many presentation tools. Demonstrating better communication skill while presenting.

Self-reflection report with lot of general learning and changes.

	5 marks
	Module with lot of ideas and good plan of action. 

Presentation in a professional way and great understanding of the audience with using many presentation tools. Demonstrating better communication skill while presenting. Good feedback from the respondents. 

Self-reflection report with lot of specific learning and changes.


